
“That sounds 
like what I 
might be 

looking for”

Another book Google

Evaluate 
search results
• Click on 
    Amazon link.
• Click on Google 
    Books link.

STIMULUS EXPLORE and ASSESS CONTENT, AVAILABILITY, 
VALUE and PRICE

“Is it available at a low enough price 
for me to own it?”

How much of this material is relevant? 
Is it worth spending time and money on? 

Does it contain a nugget of key information 
(which will make it valuable)?

What’s the style of writing like?

“Have other 
people 

cited it?”

If two or 
three people 
have cited it I 

can’t ignore it.

Price check 
on reseller 
sites
• Click on
    reseller links.
• Check prices.

Search in 
library
• Search on full 
    title.
• Sometimes use 
    author.
• Discount 
    journals etc.

“I ought to 
look in the 

library”

I may simply 
consult a copy, 

rather than 
buying one.

“Why can’t I 
just enter the 

ISBN?”

I can never 
orchestrate 
search, even 
though I’ve 

been trained.

Evaluate 
library results
• Scroll through 
    results.
• Check for
    availability.

Not enough content and 
information available on one 
single site to make a decision.

May not be 
available or 
may be priced 
too high.

BOOKSELLER

PUBLISHER

DOING

THINKING

FEELING

Search on 
Google
• Launch Google.
• Search for full 
    title.

Spot title info
• Note titles of 
    interest in 
    bibliography 
    of another 
    book.

Evaluate/price check on Amazon
• Look at price.
• Use ‘Look Inside’ to consult table of contents 
    and index.
• Perform word searches.
• Read sample pages.
• Scroll through related titles.

Evaluate on Google Books
• Perform word searches.
• Read sample pages.
• Look at where else for sale.

Evaluate on 
GoogleScholar
• Launch Google 
    Scholar.
• Search on full 
    title.
• Scroll through
    results.
• Click through
    if cited.

BARRIERS

TOUCHPOINTS

SEARCH for INFORMATIONSTAGE

Overwhelming 
amount of 
unwanted 
search results.
Unintuitive 
system.

  

CHECK AVAILABILITY in LIBRARY

DECISION

“Do I really want 
this book?”

Go to 
publisher site
• Click publisher 
     link in Google.
• Search for title 
    if necessary.
• Check 
    availability.

Explore digital 
and granular 
access
• Check digital
    price.
• Click to 
    preview an
    e-chapter.
• Click to
    purchase.

“I really want 
this book 

now”

“If I’m not 
using Google, 

I’m not 
cheating”

Searching on 
publisher 

websites is 
usually quite 
straightfor-

ward.

“Can I just 
press a 

button?”

I wish I could 
just get it now.

Reviews help 
me see who 

else is exploring 
this area.

  

Check 
availability on 
eBay
• Launch eBay.
• Search on full 
    title.

“It’s way too 
complicated”

I don’t want to 
register just to 

access 
e-chapters.

Two e-chapters 
cost almost as 

much as the 
whole book. 

“I’ll try my last
resort”

It’s all about 
the price.


N0t available in 
library.

No publisher 
account.
Granular 
access isn’t 
cost 
effective.

Evaluate prices
• Scroll down 
    and select one 
    of first results 
    from the UK.
• Click through if
    price is low
    enough.

“I want cheap
and quick”

All sellers offer 
around the 
same price. 

UK dispatch is 
important.

 

“It’s mine!”

Now I can 
access the 
knowledge 
whenever I 

want.

I want to read 
it but don’t 
have time.

“It’s a bargain! 
I’m going to 

buy it”

 

Purchase on 
eBay

Assess product
• Receive book.
• Read some
    sections.

WAIT 
ONE 

WEEK

Request library 
purchase
• Email subject 
    librarian full 
    bibliographic 
    details and 
    short 
    description.

Receive 
purchase 
confirmation
• Receive swift 
    personal email 
    from subject
    librarian.

WAIT A 
WHILE

Google Google Books

Amazon Other etailers

Google  Scholar

eBay eBay eBay

“I’m doing
good”

If the library 
buy it others 

will also 
benefit.

“A pleasant
interaction”

I enjoy the 
personal 

interaction.

Librarian is 
helpful: 

suggests 
buying related 

volumes.

  

“That’s nice”

Not as exciting 
as if the book 
arrives on my 

desk.

I don’t have 
time to 

collect it.

Receive 
stock 
confirmation
• Receive 
    personal email 
    from subject
    librarian.

Collect book 
from library
• Flick through 
    and take away.

End library 
search

SHOP AROUND for BEST PRICE PURCHASE ORDER from LIBRARYRECEIVE 
OWN COPY

CONSULT 
LIBRARY COPY

May be too 
expensive for 
individual 
purchase.

…I had a personal account with a 
publisher, and a good discount, so I could 
buy books with the click of a button.
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• Part-time lecturer

• Publishing 
    professional

• Completing PhD

• 6 years in 
    academia

“I wish…

TEACHER / RESEARCHER / PRACTITIONER

“Can I buy it  
or not?”

”

DECISION

Hungry to find 
out more.

Pleased to be discovering more. Distracted 
by the 

potential of 
additional 

results.

Guilty for not 
going straight 
to the library.

Endlessly 
frustrating. 

Feel I’m 
missing a trick. 

It used to be 
very simple.

Shocked book is 
not available 
in the library.

Feel part of 
the  

scholarly 
community.

Excited 
about getting 
hold of this.

Disappointed 
because 

I can’t access 
individual 
chapters.

Delighted with 
price.

Excited. Feeling 
virtuous.

Pleased with 
interaction and 

purchase 
decision.

Satisfied.

D  I  S  C  O  V  E  R  Y E  V  A  L  U  A  T  I  O  N A  C  C  E  S  S E  V  A  L  U  A  T  I  O  N A  C  C  E  S  S

THIRD PARTY

Evaluate 
further
• Look at 
    reviews.
• Look at 
    snippets if 
    available.

A WHILE 
PASSES

“I can tick that
off my 

to-do list”

Frustrated if I 
have to queue 
up to collect it.

Satisfied.

No time to get  
to the library.

…I was recognised by 
publishers as a partner, not 
someone out to game the system.

…the system was a one-stop shop where 
the library and the publishers were linked 
and I could see what money is being spent.
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